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Master’s Thesis  





This paper seeks to examine the character of cultural taste patterns in the 
Netherlands and in previously formally ‘classless’ Estonia and argue what could be 
the reasons behind the potential differences. Information from nationally 
representative survey data collected by Eurobarometer in 2001/2003, 2007 and 2013 
from Estonian and Dutch respondents on cultural participation is analyzed and, using 
multinomial regression analysis, linked to a set of indicators of social background 
and values. The results show that, although in both countries there are clusters of 
omnivores and non-consumers, these clusters are influenced differently by the chosen 
predictor variables. While in Estonia, where values concerned with individual 
background are prevalent, also individuals’ own class position predicted 
omnivorousness best, in the Netherlands more socially responsible values such as 
social equality and solidarity and cultural diversity were of greatest importance in 
predicting taste patterns. The study exemplified that, in applying familiar theories 
about cultural lifestyles, it is important to consider specific country contexts.  
 







The aim of this study is to determine whether there are differences in cultural 
taste patterns and underlying social positions and attitudes in the Netherlands and 
Estonia and what could be the reasons behind the potential differences. In response to 
the argument that adequate comparisons of cultural inequality and cultural 
consumption patterns between countries are still deficient (Katz-Gerro, 2011), in the 
present paper I compare in detail the cultural consumption patterns of people in the 
Netherlands and Estonia, focusing on the following questions: 
 Can distinct groups of people be identified on the basis of their pattern of arts 
consumption in the Netherlands and Estonia? 
 How can types of art consumption be explained by indicators of socio-
economic background? 
 How have these patterns of arts consumption changed in both countries 
during the period from 2001/2003 to 2013? 
In addition to their socio-economic background, people’s values and social attitudes 
are also examined and linked to their taste patterns for a fuller explanation thereof, 
asking: 
 What is the impact of the social values of Dutch and Estonian respondents on 
types of arts consumption? 
These questions are answered drawing upon nationally representative survey data 





Several studies have shown that the consumers of highbrow culture are on 
average more highly educated and belong to higher status groups than people who 
primarily enjoy genres of popular culture (Bourdieu, 1984; DiMaggio & Useem, 
1978; Peterson & Kern, 1996). Instead of taking the hierarchical nature of cultural 
genres and preferences as being intrinsic to genres, as the normative approach to 
culture (Gans, 1999) used to do, Bourdieu developed his theory of the cultural field. 
He argued that not the intrinsic qualities between genres, but rather status 
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characteristics of audiences were crucial for distinguishing between highbrow and 
lowbrow culture (Bourdieu, 1992). Highbrow culture, then, was a signifier and 
validator of the status of people in higher classes, who took care that it would not be 
too easily accessible for the lower classes. 
However, during the past decades, scholars have recognized the broadening of 
tastes in cultural consumption among members of the upper and middle classes 
(Peterson, 1992; Peterson & Simkus, 1992) so that the hierarchic opposition between 
elite and mass culture was replaced by the distinction between univorousness and 
omnivorousness. Peterson (1992) noted that among the elite strata of society it 
became increasingly rare for people to limit the arts consumption to legitimate 
cultural forms only. This was not found among members of the lower classes, who 
were still likely to consume mostly or exclusively popular forms of art and thereby 
univorous in their tastes (Peterson, 1992; Peterson & Kern, 1996; Peterson & Simkus, 
1992). The social structuring of cultural consumption, therefore, did not disappear – 
the omnivorous-univorous opposition was still structured around class and status lines 
(Chan & Goldthorpe, 2005; Peterson, 1992). 
Research has generally confirmed the existence of omnivorous consumption 
patterns in various countries such as France, Belgium, England, the Netherlands, 
Finland, Russia, Israel, the US and Spain (respectively: Coulangeon & Lemel, 2007; 
Van Eijck & Lievens, 2008; Chan & Goldthorpe, 2005; Van Eijck & Knulst, 2005; 
Purhonen, Gronow, & Rahkonen, 2010; Zavisca, 2005; Katz-Gerro, Raz, & Yaish, 
2009; Alderson, Junisbai, & Heacock, 2007; Sintas & Álvarez, 2002). The typologies 
that appear in different studies usually show four types of cultural consumers with 
similar characteristics. These are exclusive highbrows, inclusive highbrows, inclusive 
non-highbrows and exclusive lowbrows or non-consumers (Ollivier, 2008, p. 123). 
Studies on the determinants of omnivorous taste have mostly confirmed that class and 
status (Chan-Goldthorpe, 2005, 2007), education (Bennett, Emmison, & Frow, 1999; 
Roose, Van Eijck, & Lievens, 2012; Van Eijck & Bargeman, 2004), age (Bennett et 
al., 1999; Ollivier, 2008; Van Eijck & Bargeman, 2004), gender (Ollivier, 2008; Van 
Eijck & Knulst, 2005) and family socialization (Kraaykamp & Van Eijck, 2010; Van 
Eijck, 1999) have a great impact on this taste pattern. 
Cultural omnivores are often studied in connection with their socio-economic 
background that is usually linked to the cultural taste of the respondent or frequency 
of attendance, but some researchers have considered using only these measures to 
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explain the patterning of tastes to be too cursory and started looking for better models 
for explaining cultural lifestyles by including people’s values, attitudes and cognition. 
Daenekindt and Roose (2014) analysed how people’s aesthetic dispositions influence 
the social patterning of cultural practices and preferences. Thus, they challenged the 
idea that dispositions and preferences are equivalent and found that ways of preferring 
the arts (aesthetic dispositions) that underlie the apparent eclecticism of omnivorous 
behaviour may reveal much more about people’s habitus than their overt cultural 
consumption. The argument that socio-economic characteristics alone do not explain 
taste patterns and that other aspects affecting the perception and appreciation of art 
could be added to these, is also made by Van Eijck and Lievens (2008). They linked 
broader social values concerning social integration with tastes and background 
variables. Unlike Daenekindt and Roose, who argued that the dependent variable 
should be measured differently (using aesthetic dispositions instead of tastes), they 
used people’s values concerning social integration as predictors of cultural taste 
patterns. The results indicated that omnivorousness (broad taste) per se is not 
necessarily related to these values because of the breath of taste, but social values are 
more connected to the specific cultural schemes (highbrow, folk, pop) that are 
appreciated. These studies clarify that operationalizing taste patterns by considering 
aesthetic dispositions and combinations of cultural schemes increases the explanatory 
power of the studies, since these are important factors in trying to understand what 





The need for a comparative perspective in taste patterns research 
 
Research on omnivorous consumption patterns is mostly based on Bourdieu’s 
distinction theory and the notion of homology. Put very simply: people with high 
status consume ‘high’ culture and per contra. From this starting point, stepping 
forward in time, researchers observe a gradual dissolving of highbrow-popular 
boundaries in the arts in increasingly (post-)modernizing societies. This seems to be 
the breeding ground of the omnivore and many scholars assume the progressive 
broadening of this type of a taste pattern over time. Chan and Goldthorpe (2007), for 
instance, take omnivores to represent ‘a new aesthetics’ (p. 3). At the same time, the 
diffusion of this taste pattern is questioned by some (Robette & Roueff, 2014; 
Rossman & Peterson, 2005). The discords in the findings are often due to different 
research methodologies used and not considering the specifics of contexts while 
comparing different countries (Peterson, 2005). A broader comparative perspective 
would contribute to seeing how closely status characteristics are tied with 
omnivorousness and would also clarify its possibly different characteristics in a 
diversity of contexts, both national and temporal. Great differences have already been 
found in how cultural taste relates to status in the United States versus France (cfr. 
Lamont, 1992), but looking into countries where stratification has taken an even more 
divergent shape might show omnivorousness (if it appears) in different perspectives 
and, thus, deepen the understanding of this pattern. 
It is striking that, although omnivorousness is studied using numerous art 
forms and countries, mostly in Europe and America, only a few inquiries have 
focused on whether omnivorization also appears in previously classless societies in a 
large part of contemporary Europe with a communist past. Among these few is a 
study by Zavisca (2005), showing how the cultural meaning of omnivorous reading 
patterns that appeared in post-Soviet Russia remains distinct from what has been 
found in the European welfare states. She shows how having an omnivorous taste is 
not well predicted by one’s socio-economic profile as is usually assumed, because the 
composition of this cluster is more diverse and the Russian reading omnivores possess 
heterogeneous underlying dispositions towards reading. Despite enjoying similar art 
genres, higher educated omnivores can be divided into two ideological groups based 
on their political attitudes (which in turn are based on their change of economic status 
for better or worse after the collapse of the USSR): those who are worried about the 
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decline of culture in general and blame it on the capitalist system (‘earlier was better’-
ideology) and those who welcome the broadening of cultural opportunities that the 
transition provided (Zavisca, 2005). In a similar vein, De Graaf (1991) demonstrated 
that different taste patterns are still recognizable in the Netherlands as well as in 
former Czechoslovakia and Hungary, but in previously socialist countries, political 
attitudes are much more important predictors of cultural consumption than in the 
Netherlands. These studies offer alternative views on the relation between status and 
omnivorousness and also exemplify the need to study cultural taste and its predictors 
in different contexts. 
Daloz (2013) has stressed the need for a comparative perspective in distinction 
research due these kinds of contextual differences. He criticizes the practice of social 
scientists to base their research on established grand theories with universalistic 
ambitions and using these in deductive way, without questioning the assumptions 
made by these theories in contexts under inquiry (Daloz, 2013, p. 2). Therefore, 
different countries at different times give dissimilar results in analyses of social 
distinction – grand theories cannot be assumed to hold everywhere. For Daloz, 
looking into different socio-political contexts of countries under inquiry and 
questioning the underlying theories and concepts of social research in specific 
contexts of different countries is indispensable if we want to make sense of cultural 
consumption patterns. Such a perspective shows us that the grand theories from which 
interpretations are deduced are less universally valid than their proponents assume, 
wherefore it is important to look beyond the mere breadth of the taste to not only the 
aesthetic, but also the social attitudes of people who display these patterns  – 
something that is seldom done (for example see Van Eijck & Lievens, 2008).  
 Deriving from the position that adequate comparisons of cultural inequality 
and cultural consumption patterns between countries are still deficient (Katz-Gerro, 
2011), I will analyze in detail the cultural profiles of people in two countries – Estonia 
– a representative transition society – and the Netherlands – a representative Western 
welfare society – asking about both countries: Can distinct groups of people be 
identified on the basis of their arts consumption in the Netherlands and Estonia? How 
can types of art consumption be explained by indicators of socio-economic 
background? How have these patterns of arts consumption changed in both countries 
over time during the period from 2001/2003 to 2013? 
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To bridge analytical gaps that would appear in comparing these two countries 
if using only the theory of omnivorousness, I follow the suggestions of Daloz (2013) 
‘to go much beyond a mere juxtaposition of cases emphasizing (dis-)similarities’ (p. 
179) in socio-political contexts of the countries at hand. This is done by ascertaining 
different socio-political contexts and developments in these two countries, thereby 
moving beyond the theories by Bourdieu and Peterson. To do so, people’s values and 
social attitudes are analyzed and linked to their taste patterns, asking: what is the 
impact of social values and attitudes of respondents of Estonia and the Netherlands 
on types of arts consumption? 
The following paragraphs concentrate on the two possibly most important 
concepts – class and value differences - that are to be considered before translating 
the framework of the theory of omnivorousness to Estonian context. 
 
The context of the Netherlands 
The Netherlands is usually considered one amongst the so-called West 
European welfare states with great social security expenditures, low levels of socio-
economic inequality (Ferrera, 2008; McGinnity & Calvert, 2009) and relatively equal 
educational opportunities (Rijken, Maas, & Ganzeboom, 2007). The roots of this kind 
of societal type lie in the system of social stratification, where clear-cut cultural and 
social boundaries protected the right to privileges (Bourdieu, 1984) firstly by nobility 
and then by people with economic and cultural capital. In addition, the Netherlands 
has long represented a strong subcultural segmentation of society. This system of 
voluntary pillarization started developing in the 17
th
 century, with some signs of it 
still present in today’s society. The pillarization is still a relevant organizational 
framework of the educational system in the Netherlands. Today, new pillars have 
been developed with immigrants, too, taking active advantage of the system (Sturm, 
1993; Sturm, Groenendijk, Kruithof, & Rens, 1998). 
With the modernization of societies, ideas such as equality, meritocracy, social 
security and openness started to emerge in Western Europe and this shook up the 
existing class structure. Despite the endeavor to equality, some studies show the 
increase in inequality in terms of higher education in the Netherlands (e.g. Rijken et 
al., 2007) although, considering the 15-year-old pupils, the extent to which their 
reading performance (measured by PISA test scores) is determined by their socio-
economic background is rather limited (OECD, 2011, p. 96). 
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In terms of income, equality is not so successfully secured. The inequality-
measuring GINI index has been increasing in the Netherlands between the mid-1980s 
and 2008 – a tendency appearing in many countries of the European Union (Bonesmo 
Fredriksen, 2012). 
Nevertheless, omnivorous taste (e.g. Van Eijck & Knulst, 2005) and 
increasing popularity of popular genres among the Dutch (Janssen, Verboord, & 
Kuipers, 2011) was clearly observed in the Dutch context due the weakening of the 
hierarchy of cultural tastes made possible by the emancipation and social mobility of 
working and lower-middle classes.  
 
The Estonian context 
The image of class structure appears rather different if we turn to the historical 
developments of it in case of Estonia. By the time Peterson wrote his omnivore thesis, 
Estonia had been free from the communist occupation for only one year. According to 
Bennett et al. (1999, p. 189), an omnivorous consumption pattern can only exist in 
societies where forms of ‘highbrow’ and ‘lowbrow’ culture have been established 
earlier. What was different is that when Bourdieu emphasized the role of culture in 
reproducing class habitus and position in the 1970s in France, in the Soviet Union the 
official position was that there are to be no classes and social hierarchy at all, not to 
mention the markers of distinction such as expensive cars or distinctive affluence of 
one’s clothing. In this context, we could not speak of a unified ‘dominant class’ that 
was inclined to consume high forms of culture and its opposite that consumed only 
popular fare, as was the case in France. This allows us to question the applicability of 
the Bourdieusian habitus as a structuring concept of cultural consumption and 
lifestyles. 
The historical background of Estonia is characterized by centuries under the 
rule of numerous conquerors (Germany, Russia, Denmark, Sweden, et cetera) from 
the 13
th
 century until the beginning of the 20
th
 century when it declared its 
independence officially for the first time. With its indigenous people belonging 
mostly to peasantry (there was no permanent Estonian feudal nobility – the role of 
which was mostly held by the Baltic Germans) by the times of different rulers, 
Estonia was a rather homogenous society. The period of the first independence (1918-
1940) remained too short to establish a social hierarchy similar to that in the 
Netherlands or elsewhere in Western Europe. The Soviet occupation (1940-1941, 
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1944-1991) put an end to private property and eliminated the members of the 
economic or intellectual elites first. This complete interruption of the normal 
development at both the societal and individual level in Estonia makes the 
development of social hierarchy hard to grasp. As Stalin wanted to demolish the elite 
to build the state of the workers, earlier well-off or highly educated families were 
likely repressed. And often the members of the earlier elites found themselves at the 
bottom layers of society. It was very common to be a child of a farm laborer and 
become a party member, but also a child of a cultural elite to work as a worker. While 
socialization by parents influences later cultural dispositions of people (Van Eijck, 
1999), it often occurred that a simple worker had high levels of cultural capital 
acquired in childhood in the Republic of Estonia, whereas Soviet officials (often born 
to workers families) appeared as ‘uncultured’ to them (Jõesalu & Kõresaar, 2013, p. 
184). In this context, it was difficult to see straight connections between one’s class 
affiliation and cultural capital. 
Estonia’s agriculturally based society only became more industrialized by the 
middle of the 20
th
 century, when people’s employment increasingly shifted from 
agriculture to industry (Saar, 2009, p. 4). But even then the formation of social 
hierarchy by means of the accumulation of social, economic and cultural capital was 
not possible due to communist ideology (at least officially; members of the party had 
greater privileges (Eglitis, 2011)). 
After the regaining of independence in 1991 the picture changed – great 
neoliberal reforms were carried out and Estonia became characterized by social 
turbulence (Kalmus & Vihalemm, 2007:99) and a high degree of unemployment, 
which was almost non-existent earlier (Saar, 2009:5). Now, with the emergence of the 
‘winners’ and ‘losers’ of the transition, a stable social hierarchy could develop 
(Lauristin, 2004). It is suggested that after the restoration of independence, social 
stratification appeared to be based on other elements than elite status and class. The 
study by Lõhmus, Lauristin and Vihalemm (2009) found ethnicity to be a strong 
predictor of one’s affiliation in the system of cultural taste patterns. In analyzing 
Latvian society, Eglitis (2011) found classed distinction still to be present in society, 
although not in a sense of habitus as is the case in the Western Europe, but through 
differences in the extent of consumption. In other words, owning expensive objects 
started to define one’s position in society in Latvia. Due social similarities, this 
process could be assumed in Estonia as well. 
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So, far from class and its concomitant habitus, socio-cultural hierarchy had 
different roots. Although the new free market of the 1990s gave a boost to social 
inequality, the following years have changed the societal income structure of Estonia 
to be ‘fair’ (Zickute, 2013; to compare, GINI index of 2013 was 32.9, in the 
Netherlands 25.1 (Eurostat, 2013)). Therefore the societal structure has moved closer 
to that of stable post-industrial countries such as the Netherlands, although the phase 
of a highly developed system of stratification by means of maintaining classed 
structure through access to different types of capitals that is the basis of Bourdieu’s 
distinction-theory has been skipped from this process. Since some form of social 
distinction has appeared also in Estonia (e.g. in forms of distinction by ethnicity and 
consumption capacities), we could now assume the existence of cultural distinction in 
Estonia as well. But as the case of post-socialist Russia shows, this distinction and its 
consequent taste patterns could appear in modified forms compared to that of the 
Netherlands, since also in Estonia distinction did not explicitly take a form of classed 
habitus as in the West. This was due to the lack of socializing advantage (Lõhmus et 
al., 2009), that the parents of the new country with the exchanged elite could not 
provide to their children. While class formation can be more or less independent of 
parental class (in case of great social mobility), cultural consumption is usually 
something established in childhood, meaning that socialization plays a role in that. 
Parents who engage in highbrow cultural activities encourage their children’s 
participation in highbrow arts later in life (Kraaykamp & Van Eijck, 2010). In 
Estonia, the ties between destination and parental classes started to tighten again (after 
increasing flexibility after the 1930s) for the cohort born between 1960 and 1975 
(Saar, 2010), but have played a role in the Netherlands for much longer. Therefore, 
considering that socialization influences a person’s cultural taste, it could be assumed 
that, due to possibly greater social mobility, people’s tastes in Estonia are less 
explained by the occupational class and habitus than in the Netherlands where social 
hierarchy has a long history. This, in turn, may complicate the picture of the 
formation of taste patterns, since high culture has not always been linked more with 





Omnivorousness and values 
 
Omnivorous art consumers are argued to be among the individuals who show 
openness, tolerance and are characterized by greater ‘cosmopolitanism’ and 
inclusiveness than earlier cultural elites (Chan & Goldthorpe, 2007; Emmison, 2003). 
DiMaggio (1996), seeing similar qualities among museum visitors suggests that these 
attitudes are distinctly modern in their nature. And modern these are, since in 
combination they suggest omnivores to be individuals who do not seem to care too 
much about what their parents would think of their taste. This is the kind of attitude 
usually seen to belong to the value dimension of individualism. At the same time, the 
qualities that are attributed to eclectic omnivores do not imply what is usually 
indicated by using the term ‘individualism’ – greater possibilities of forming one’s 
own identity (Beck, 1992; Giddens, 1991) with a little taste of self-centeredness to it, 
which is seen in the lack of group consciousness and little attention to the ‘common 
good’ (Bauman, 2002). Van Eijck and Lievens (2008) found that Flemish omnivores 
are rather concerned with others’ wellbeing and open towards new experiences and 
other people. This theoretical discord is to be overcome in what Beck and Beck-
Gernsheim (2002, p. 161) wrote about new, ‘altruistic individualism’, being a more 
social form of individualism, where, next to furthering one’s individual goals, care for 
others, community and nature, and an active approach to improving these (e.g. 
ecological movements, political activism) are present. Omnivores with culturally 
mobile (Emmison, 2003), opened (Bennett et al., 1999; Ollivier, 2008), inclusive 
(Emmison, 2003; Peterson, 2005), tolerant (Bryson, 1996) and solidary (Van Eijck & 
Lievens, 2008) mindsets could fit well into the framework of altruistic, social 
individualism. 
 
Value-atmosphere of the Netherlands 
Empirical studies, too, confirm that new forms of sociality and solidarity have 
a potential in economically well-off Western welfare countries such as the 
Netherlands (Inglehart & Baker, 2000). In the value dimensions proposed by Inglehart 
and Baker (2000) who analyzed the data of the 1995-1998 World Values Survey, the 
Netherlands rank very high on both chosen value dimensions – the secular-rational 
(contrasted to traditional) and the self-expression (contrasted to survival) dimensions. 
The new type of social-economic reality that the shift towards postmodernity had 
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brought to the Netherlands, means moving from an emphasis on the economic growth 
and physical security of society (materialist values) towards deepening social and 
environmental responsibility of individuals as well as the political agenda (post-
materialist values) (Inglehart, 1997). Today, the shift from materialist to post-
materialist (emphasizing autonomy and self-expression) values among younger 
generations that Inglehart saw happening in 1971 is clearly apparent in the Western 
welfare states (including the Netherlands) that experience a gradual rise towards self-
expression values (Inglehart, 2008). 
 
Value-atmosphere of Estonia 
At the time when the new type of individualism appeared in welfare states, 
Estonia was overcoming a period of great social change. Being a geopolitically and 
culturally closed society, the spread of cultural trends from abroad was hindered in 
the Soviet Union. Also, unlike the Netherlands, the authoritarian state of the USSR 
reduced personal choices to a minimum. Instead of encouraging individualization, the 
Soviet Union was known for its collectivist ideology. As is known from history, the 
utterly collectivist communism never became a reality. After the independence, when 
its society became opened again and oriented itself more to Europe, Estonia had to 
move from one value system to another very quickly. 
In tracking the social value structure of Estonia, it is useful to understand that 
social settings shape the cultural values of people (Inglehart, 1977, as cited in Wang 
& Xu, 2009, p. 263). Since the shift from a closed to an opened society was so rapid 
in comparison to the gradual changes in value system of the Western welfare societies 
and since the rapid change from a plan economy to a free market economy brought 
pragmatic, materialist values to Estonia, individuals had to take the full responsibility 
for their performance in life (Kalmus & Vihalemm, 2007, p. 99). Therefore, the new 
social hierarchy that developed during the transition was characterized not by habitus, 
but by the materialist idea about the degree and evaluation of one’s consumption 
possibilities (Lauristin, 2004), which made individual economic progress one of 
people’s central goals. Kalmus and Vihalemm (2007) call this type of individualism a 
‘pure’ individualism, in which modern values are more relevant than post-modern 
ones. Results of this complicated social situation are pictured again by Inglehart and 
Baker (2000). Their analysis shows that between 1990 and 1996 Estonia scored even 
higher than the Netherlands on the secular-rational value-dimension. In deep contrast 
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to the Netherlands, the survival values (with greater emphasis on economic and 
physical security) were much more strongly rooted in Estonia than values related to 
self-expression (with greater emphasis on subjective well-being and quality of life) 
that were prominent in the Netherlands. The movement on the survival-self-
expression scale in this period is even negative – the tendency explained by the 
authors by the harshening of economic situation of the newly independent societies.  
The socially responsible individualism is not easily appearing in Estonia, with 
great levels of rationalism as a core value of people, while at the same time few 
requirements of equality and social guarantees for the poor (Mattusch, 1997, as cited 
in Norkus, 2011, pp. 29-30; Eesti Koostöö Kogu, 2011). Next to it the 1990s saw the 
marginalization of class discourse in the public domain and research in Estonia 
(Helemäe & Saar, 2012). The latter is almost an allergic reaction that is apparent in 
thinking about equality and inequality as something that mirrors the rejected 
communist discourse of the past. The latter despite the fact that social stratification 
itself has been present in many post-socialist countries (Eglitis, 2011; Helemäe & 
Saar, 2012). 
Still, social topics appearing to the media landscape and enlivening civic 
action
1
 together with the development of corporate social responsibility (Alas & 
Tafel, 2008) show that the now economically stable society is opening up to embrace 
new types of values that engage individuals with the community. What Lauristin and 
Vihalemm (1997, p. 250) consider ‘cultural contradictions of transition’ is typical of 
Stamenova’s (1999) scenario – people with greater material assurance after the 
transition allow themselves to be opened and follow post-materialist orientations in 
contrast to the ones who remain economically insecure and hold materialist values.  
The presented differences between value systems of both countries should 
influence the character or proportion of omnivorous taste pattern in comparing 
Estonia and the Netherlands, if values are indeed relevant predictors of omnivorous 




                                                        
1 The examples of both being the adoption of cohabitation law in parliament and heated debate about 
the role and rights of minorities, large-scale community activities such as ‘Let’s Do It!’ or the rise in 
importance of creative industries. 
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Aim and hypotheses 
 
By taking as the starting point discussions about differences of social 
hierarchy and values in the Netherlands and Estonia, I explore omnivorous taste 
patterns in these two countries. I will, firstly, investigate the possible changes in taste 
patterns from 2001/2003 to 2013 in Estonia and the Netherlands. Subsequently, I am 
interested in which socio-economic variables and values best predict the grouping of 
tastes into distinct clusters in the Netherlands and which in Estonia, whether there are 
differences between the countries and why these differences exist, how these can be 
explained. The following hypotheses are guided by these three aims. 
 
Class 
One of the central concepts in taste patterns research is social class. Peterson’s 
thesis (1992) presupposed the diminishing of the boundaries of cultural tastes among 
upper and middle classes and the overall shift from a Bourdieusian (1984) highbrow-
lowbrow model of cultural consumption, to distinction between omnivores and 
univores. The question whether this shift is indeed happening and class is losing its 
relevance in distinguishing upper and middle classes has been central to the study of 
omnivorousness also during the following decades. And even if distinction between 
classes in terms of cultural consumption is diminishing for upper and middle classes, 
it is still relevant for people with lower-ranking occupations, who tend to engage in 
fewer cultural activities and mostly in those deemed popular (Peterson, 1992; Bennett 
et al., 1999; Van Eijck & Bargeman, 2004). Emmison (2003) searched for an 
explanation to this phenomenon and found the cultural knowledge and character 
features broad taste repertoires require being most prevalent among the professional 
and managerial knowledge classes and not accessible to everyone. Thereby, if upper-
middle class consumers engage with popular culture, they still do so in a different 
manner than lower class members (for the latter, see Bryson, 1996; Ollivier, 2008; 
Zavisca, 2005) – in a manner that distinguishes their consumption from lower classes. 
Considering the prior it seems that class still matters in distinguishing cultural tastes. 
Class discourse has long been present in the Netherlands, whereas in Estonia 
the social link between the origins and destinations tightened due to increasing 
educational inequality in turbulent times of the transition (Saar, 2009) and only since 
then we can see how cultural and economic capital started to play a role (Murd & 
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Saar, 2007). Since class hierarchies are now present in both of these societies I 
hypothesize that the higher a person’s occupational class, the more likely a person is 
to be an omnivorous cultural consumer. 
Distinction in Estonia did not explicitly take a form of classed habitus as in the 
West. Aspects such as ethnicity (Lõhmus et al., 2009) and presenting one’s 
consumption possibilities (Eglitis, 2010) became more important indicators of status 
than parental class. But although the parents could not provide children with ‘a 
shortcut’ to higher occupations, they could still influence their later cultural 
consumption, since cultural consumption is mostly established not in one’s 
destination class but already in one’s childhood. Parents who engage in highbrow 
cultural activities encourage their children’s participation in highbrow arts later in life 
(Kraaykamp & Van Eijck, 2010). The ties between destination and parental classes 
were disrupted with the communist occupation in Estonia, which meant that whereas 
parental cultural capital was transmitted to the children, the occupational class often 
was not. After the increase in social mobility for the cohorts born in 1930s and 1940s 
in Estonia, the association between origins and destinations started to increase again 
(Saar, 2009). But social reproduction has played a role in the Netherlands for much 
longer, wherefore the links between one’s parental and destination class have possibly 
become tighter, hence the arts socialization matches more with both their parental as 
well as their own occupational class. People’s tastes in Estonia may be less explained 
by their own occupational class (but their parental cultural capital) than in the 
Netherlands. Therefore I assume that class plays a more important role in structuring 
people’s cultural tastes in the Netherlands than it does in Estonia. 
 
Education 
Education is considered to be a significant predictor of active art consumption 
and omnivorous taste patterns, since higher educated people are considered more 
capable and willing of appreciating both highbrow and popular art domains (Bennett 
et al., 1999; Roose et al., 2012; Van Eijck & Bargeman, 2004). Therefore I assume 
that the higher a person’s level of education, the more likely a person is to be an 
omnivorous cultural consumer. 
In both observed countries, secondary education is rather equally distributed, 
meaning that the scores of performance (measured as PISA test results of students 
aged 15 years) do not depend on the socio-economic rank of the parents of a student 
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more than OECD average. In Estonia, the link between the class of origin and pupils’ 
capacities in secondary education
2
 (age 15) are below the OECD average, whereas in 
the Netherlands it is slightly greater and does not significantly differ from the OECD 
average score (OECD, 2011). In addition, education played an important role in 
influencing the destination rank in the final years of Soviet Union’s societies. The 
school system and teachers had a greater say than primary socialization (parental 
influence) in determining a person’s next life decision, such as further education or 
work trajectory (Titma, Tuma, & Roosma, 2003). The people who were educated in 
the Soviet Union make up a great proportion of the Estonian population today. For 
these reasons I hypothesize that in Estonia education plays a more important role in 
structuring people’s cultural tastes than in the Netherlands. 
 
Values and attitudes 
Fourthly, a value framework of a country may affect omnivorous taste that is 
closely connected to the value-dimensions of openness (Emmison, 2003; Ollivier, 
2008), solidarity (Van Eijck & Lievens, 2008) tolerance (Bryson, 1996), 
inclusiveness/cosmopolitanism (Emmison, 2003; Peterson, 2005), et cetera.  These 
values fit in the concept of altruistic, socially responsible individualism referred to 
earlier (Beck and Beck-Gernsheim, 2002). Therefore I assume, that the more a 
person’s value framework can be characterized as social instead of individualistic, 
the more likely a person is to be an omnivorous cultural consumer. 
The recent shift from pure individualism to altruistic individualism has been 
reluctant to appear in post-communist societies such as Estonia (Eglitis, 2011; 
Helemäe & Saar, 2012), where pragmatic and materialist values have been more 
prevalent than post-materialist ones. The self-expression dimension that is much 
higher in the Netherlands, but scarce in Estonia, implies high levels of tolerance, trust 
and social activism (Inglehart & Baker, 2000), which are important constituents of the 
phenomenon of altruistic individualism. These values are more widespread in the 
Netherlands and therefore probably more evenly spread across the taste patterns, 
whereas in Estonia these are expected to be more exclusively attributable to the 
cluster of omnivores (as we saw above, omnivores are more likely to hold these views 
than members of other taste patterns). These reasons give me grounds to assume that 
                                                        
2
 Pupils aged 15 years belong to the ‘secondary school’ level in the Netherlands and to ‘basic school’ in 
Estonia. In both countries the school attendance at these stages is mandatory. 
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social values play a more important role in structuring people’s cultural tastes in 
Estonia than in the Netherlands. 
 In addition, since omnivores have been characterized as open, tolerant and 
cosmopolitan individuals, I hypothesize that global orientation and values such as 
social equality and solidarity, cultural diversity, freedom of opinion, tolerance and 
openness play important roles in structuring people’s cultural tastes in the 
Netherlands and in Estonia alike. 
 
Age and generational effect on taste patterns 
Age has also been found to influence the patterning of tastes, since people 
from the same age cohort are socialized into arts through a similar education system 
and social context, which may differ from that of other cohorts (Van Eijck & 
Bargeman, 2004). Appreciation of high culture is usually higher among older people, 
whereas respondents with more eclectic repertoires are younger than the more 
exclusive highbrows (Bennett et al., 1999; Ollivier, 2008). The broadening of 
omnivorous taste pattern is assumed to be due to these generational differences. At 
the same time, the generational cohort theory holds that great historical changes shake 
existing social values, thereby giving birth to new generations with new value systems 
(Inglehart, 1977, as cited in Wang & Xu, 2009, p. 263). Since Estonian youngsters are 
brought up in an open society, whereas their parents and grandparents largely lived in 
a society closed to processes taking place in other countries, where an omnivorous 
taste might have been rare due the demonization or the lack of availability of popular 
genres and art forms, I anticipate that the development of the omnivorous taste has 
been more gradual in case of the Netherlands than in case of Estonia, where I assume 
more radical increase of the omnivorous taste pattern over the period under inquiry. 
Also, since Estonian society became more opened to the world and its cultural 
diversity only 24 years ago, the group(s) of omnivorous cultural consumers in Estonia 
may be assumed to be younger than these in the Netherlands, where this group is not 
associated with young age (Van Eijck & Knulst, 2005). The latter gives reasons to 
assume that age plays a more important role in structuring people’s cultural tastes in 





Data and measurements 
 
Eurobarometer data 
To test the hypotheses, I employed survey data collected in Estonia and the 
Netherlands in the framework of the Special Eurobarometer cross-national surveys 
collected in 2007
3
 (Eurobarometer 67.1) and 2013 (Eurobarometer 79.2) that have 
information on cultural access and participation in a range of arts activities for Estonia 
and the Netherlands. Next to that, the Special Eurobarometer survey data of 2001 
(Eurobarometer 56.0) in case of the Netherlands that also has information on cultural 
participation is used. In case of Estonia that joined the European Union in 2004, I 
used the data from Candidate Countries Eurobarometer from 2003 (Candidate 
Countries Eurobarometer 2003.1) that has information about the same indicators. In 
addition, next to information on cultural consumption in the countries at hand, the 
Special Eurobarometer survey from 2007 contains questions about social values and 
attitudes of people. Next to the variables about cultural participation and indicators of 
values, a variety of background characteristics are also included in this dataset. The 
dataset from 2007 is, therefore, employed in the second part of the analysis, whereas 
the first part uses information about all the measurement waves from 2001 to 2013. 
All of these surveys with samples representative at the country level include 
answers from approximately 1000 respondents aged between 15 and 98 years for both 
countries. 
 
Dependent variables: Cultural consumption 
The main indicator I use to operationalize cultural consumption is given by 
asking people ‘how many times during the last 12 months have you....?’ done the 
                                                        
3
 More detailed information on the interview data will be found at the following webpages: 
1) Eurobarometer 56.0: 
https://dbk.gesis.org/dbksearch/sdesc2.asp?no=3625&search=Eurobarometer%2056.0&search2=&DB
=e&tab=0&notabs=&nf=1&af=&ll=10 
2) Candidate Countries Eurobarometer 2003.1: 
https://dbk.gesis.org/DBKSearch/SDesc2.asp?no=4159&ll=10&af=&nf=1&db=e&search=Cultural%2
0activities%20and%20participation&search2=&notabs=1&l=p&p=1 
3) Eurobarometer 67.1: 
https://dbk.gesis.org/dbksearch/SDesc2.asp?ll=10&notabs=&af=&nf=&search=&search2=&db=E&no
=4529 




following: 1) went to see ballet, dance (or opera) performances
4
; 2) went to the 
cinema; 3) went to the theatre; 4) went to see a concert; 5) visited historic monument 
or place (palace, castle, churches, gardens etc.); 6) visited a museum or gallery; and 7) 
read a book? The possible answer possibilities varied between datasets, therefore the 
recoded answer categories are slightly different, too
5
.  In case of book reading, 
analyzing data from 2001 and 2003, the dichotomous variable about whether a person 
has read any books during the last 12 months is used, whereas in two more recent data 
sets (2007 and 2013) information about book reading covers the time spent on reading 
books. 
These activities cover a great variety of genres and domains of art, whereas 
some categories could also be interpreted in terms of highbrow-popular division. 
Ballet, dance and/or opera and theatre represent the part of cultural consumption 
usually deemed ‘highbrow’, whereas cinema stands for more popular activities. Other 
categories stand somewhere in between on the scale of cultural hierarchy. 
 
Independent variables: Values and attitudes 
The Eurobarometer dataset from 2007 has information on several values-
related questions. I apply three variables that complement each other well in assessing 
something as complex as one’s values: an individualism-social values scale, values a 
respondent finds most important and the global-local orientation scale. 
The first set of variables is meant to track social and individualist values. 
What people consider the most important for having a good life, says a lot about the 
values they hold.  Therefore the following question is employed: ‘Among the 
following aspects, please tell me what is the most important in order to have a good 
life nowadays?’ I recoded answers to this question into a dichotomous variable about 
whether or not a person holds social or individualistic value as most important. The 
basis of this divide was the mentioning of other people or social associations (e.g. 
importance of having children) versus mentioning of a more personal value (e.g. 
importance of having a good job). 
                                                        
4
Answer to this question varied slightly over time. In Eurobarometer 56.0 and Candidate Countries 
Eurobarometer 2003.1 the first question read ‘how many times during the last 12 months have you 
went to see ballet or dance performances?’, but in later studies ‘opera’ was added to this list (‘How 
many times during the last 12 months have you went to see ballet, dance or opera performances?’). The 
opera quests usually make up a small percentage in the overall arts consumption, therefore the results 
are unlikely to be significantly different when opera is added or left out. 
5
 The operationalization of cultural consumption and the other variables is given in the Appendix A. 
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Secondly, the variable most important values gives a more detailed picture 
about value dispositions of a respondent, since it describes values a respondent finds 
the most important to preserve and reinforce in current society. Three answers 
amongst the list given in Appendix A had to be chosen by respondents. All these 9 
indicators were added to the analysis. 
The third indicator useful for getting to know people’s value-dimensions is 
their global or local orientation (see Appendix A for the operationalization). As 
expected, factor analyses presented in Appendix B1 and B2 revealed two factors with 
Eigenvalues over 1 in case of both countries, which gave grounds to compute two 
variables named ‘global orientation’ and ‘local orientation’. 
 
Independent variables: Political beliefs 
As mentioned in case of Russia (Zavisca, 2004), political beliefs may prove to 
be a determining factor in separating dispositions people take towards the art. This is 
identified by respondents’ self-positioning their political values on scale from left (1) 
to right (10). 
 
Independent variables: Occupational class, Age, Educational level, Gender, 
Family situation, Type of community, Economic situation 
Taking as the indicator of occupational class the ‘current job of a respondent’, 
I use the modernized EGP seven-class schema from Güveli, Need and Graaf (2007). 
From their seven classes, I combined 4-class composition (see in Appendix A) to be 
used in the analysis. The rest of the people (e.g. students, people at home, 
unemployed, pensioners) were those not working. 
In analyzing the effects of age, I use categories recoded by Eurobarometer in 
order to be able to compare different age cohorts. These categories are useful to 
discover the generational effect of transition in case of Estonia, since the first cohort 
(aged 15-24) includes mostly people who are born and raised in freedom, the second 
(aged 25-39) people who grew up in Soviet Union, but started their adult lives in an 
independent county, and the third (aged 40-54) and fourth (aged over 55) people who 
spent a great part of their adulthood living under the conditions of occupation. 
In all relevant Eurobarometer studies, a respondent’s educational level is 
measured by asking: ‘How old were you when you stopped full-time education?’ I 
employed this straightforward linear measure of education. 
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Gender is coded male (0) and female (1). 
For measuring family situation I grouped people into three categories based on 
the variables on ‘marital status’ and ‘size of household’ – ‘single’, ‘couple’ and 
‘single living together’ (but not with partner).  This distinction is relevant in order to 
understand whether a person’s economic, time or other resources are shared with 
someone or not. To get these indicators, I changed the original 9 categories of ‘marital 
status’ to ‘single’ and ‘couple’. ‘Size of household’ was linked with ‘singles’ to see 
whether a person is single and lives alone or single and lives together with someone 
(other than a partner). Since the dataset does not have information on the total number 
of children in a household (only the number of 14-year-olds and younger are given), I 
could not compute a variable about whether or not a couple has children, but the 
analysis
6
 showed that it would also not have influenced the results significantly. 
The type of community may have a great influence on cultural consumption, 
especially its highbrow forms. I employed this variable with answers ‘rural area or 
village’, ‘smaller and middle-sized town’ and ‘large town’ to study this effect. 
 Finally, I measure economic situation with respondents’ evaluation of how a 




                                                        
6
 To be able to see whether it is important to have two separate variables for ‘couple’ – these of couples 
without and these with children – I computed a variable, where I linked ‘living together’ with ‘size of 
household’. This allowed me to see whether there are more household members living together with a 
couple, but the age of them was not possible to distinguish and therefore I could not account for 
whether the household of couples, who live together with someone consisted of a couple and their 
child(ren) or, and more uncommonly, of a couple and their parents, roommates, et cetera.  Since this 
variable about couple living together with other people also did not change the significance of the 
effect of the family situation to taste patterns in the regression analysis presented later, it was excluded 
from the analysis. Therefore only one variable about a couple (regardless of whether of not it has 




Table 1 presents participation rates of the art forms. It shows that the 
Netherlands outperform economically less well-off Estonia in art participation during 
the whole period. At the beginning, Estonians attended theatre and concerts more 
often and read more books. In 2007 they went more to concerts and in 2013 attended 
ballet and concerts slightly more than the Dutch, whereas in all other cases during this 
period the relation is the opposite. 
Since the first aim was to identify structuring patterns of arts consumption, I 
applied K-means cluster analysis to the cultural indicators. The following tables show 
final cluster centers for the years under inquiry. A three-cluster solution turned out to 
be best applicable to compare all the cases at hand, since in this solution clusters are 
most comparable with only one cluster varying in the loadings of art forms in each 
context. In case of four- or five-cluster solutions (which also include non-consumers 















Although there is always one group of people that varies in comparison to 
other sub-samples, there are also always two clusters that are present in each context; 
omnivores – people who consume almost all the different art forms frequently; and 
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non-consumers – people whose levels of consumption of all these art forms are very 
low (negative loadings). Since not many cluster solutions other than these two occur 
more than once (only ‘consumers of visual arts’ are present twice), these clusters 
remain central for the latter analysis. Nevertheless, also the clusters representing 
groups of people who, for example, consume history-related art or are frequent 
cinema-goers – in other words the third cluster different from non-consumers and 
omnivores – have a place in the following analyses. Graph 1 displays the changing in 
the cluster sizes of non-consumers and omnivores. Additionally, all other clusters that 
occur in these six contexts are presented as ‘others’. The biggest clusters consist of 
non-consumers, constituting 43.2 to 47.8 per cent of the samples of the Netherlands 
and 49.9 to 55.3 per cent of the samples in Estonia. Based on the conditional 
probabilities these clusters are named ‘non-consumers’ since they consist of people 
who do not actively consume any of the listed art forms. People in the cluster of 
omnivores have a very high probability of liking almost all the art forms. This cluster 
remains relatively small in comparison to non-consumers, covering 11.9 to 37.0 per 
cent of the samples of the Netherlands and 13.2 to 14.5 per cent of the samples in 
Estonia. These percentages represent the relative distribution of the people to the taste 
patterns, since respondents are redistributed separately each year and relevant criteria 
for separating them change with it. This is related to the changing of the ‘other’ 
cluster, which in some year comprises more active cultural consumers than in others. 
For example, in 2013 in the Netherlands the ‘other’ group was much more active than 
in 2007. This means that active consumers in 2013 were divided across two groups, 
while in 2007 most active consumers ended up in the omnivore cluster, which is 
therefore much larger. In 2007 omnivores were accompanied by 2 rather inactive 
groups and the omnivore group became larger. The other explanation of the rapid 
increase of omnivores in 2007 in the Netherlands (followed by a great drop later in 
2013) and the quick increase of non-consumers in 2013 in Estonia may be found by 
returning to participation rates. The overall participation rates increased for all art 
forms in the Netherlands between 2001 and 2007, which can be a cause of the 
increasing proportion of omnivores and rapid decrease of non-consumers. After 2007, 
the world was facing an economic recession and since then a general decline in 
participation in most cultural activities was apparent all over the Europe (European 
Commission, 2013), which may partly explain why in 2013 participation rates 
decreased for most art forms (except reading and cinema which require less economic 
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capital for attendance than the other forms). In Estonia, too, – compatible with the 
economic growth – 2007 saw most of the art forms welcoming more visitors from the 
sample. Only activities that require no great expenditures – reading and cinema-going 
– were decreasing in popularity.  
 
So far, the answers to the first two posed questions are already provided. 
Firstly, the cluster solutions show that it is possible to identify distinct groups of 
people on the basis of their art consumption both in Estonia as well as in the 
Netherlands. Graph 1 follows the change in clusters over time. The cluster 
compositions appear more stable over time in Estonia, whereas the Netherlands shows 
more diverse percentages. Therefore the argument about the increase of omnivorous 
consumption patterns is not supported by the data.  In comparison to 2007, both 
countries have even experienced a decrease in the size of this cluster, with the 
Netherlands changing from almost 37 per cent of omnivores to only 11.9 by 2013 
(while at the same time the cluster of performing arts visitors sharply increased in 
size). The proportion of non-consumers is more stable over time. 
 With the respondents distributed into the three clusters, we can move on to 
investigate the association between these consumption patterns and predictor 
variables. For this, I apply multinomial logistic regression to Estonian and Dutch 
cluster solutions of 2007, because the dataset of this year includes several questions 
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about people’s values. In Table 9, six different contrasts among the clustered taste 
patterns in models that predict the probability of being classified into each cluster, 
conditional on socio-economic measures as well as value attainment of people are 
presented (reference categories are omnivores and non-consumers). The results of the 
regression should be interpreted such that significant positive effects imply a higher 
score on a variable under the condition that all other independent variables are equal. 
The general pattern appearing in these contrasts is that the model predicts 
belonging to one or another consumption pattern slightly better in the case of Estonia 
than in the Netherlands. Variables with significant effects on cluster membership in 
the Netherlands are education, gender, type of community, value dimensions of social 
equality/solidarity, cultural diversity and respect for history
7
, global orientation and 
economic situation. For Estonia, the indicators of education, age, gender, class, type 
of community, value dimensions of social equality/solidarity, cultural diversity and 
tolerance/openness, the indicator of global orientation and economic situation have 
significant effects on cluster membership. Due to the greater number (11 versus 8) of 
significant effects and the fact that effect sizes tend to be larger in Estonia, the pseudo 
R
2
 measure of Nagelkerke is higher for Estonia (R
2
=.358) than the Netherlands 
(R
2
=.235). The most striking differences in effects appear for age, occupation and the 
value dimension of tolerance/openness, where effects are much stronger for Estonia. 
It is of interest to see how the cluster membership of art consumers is actually 
affected by status variables. A first striking difference between both countries is that 
class does not affect to which cultural type one belongs in the Netherlands while its 
impact is rather large in Estonia. Estonians in the two highest classes are much less 
likely than the non-workers to be non-consumers than either omnivores or historically 
interested participants. More specifically, non-consumers are less likely to belong to 
the group of technocrats (b=-1.447) or social or cultural specialists (b=-1.270) than to 
be non-working in comparison to the omnivorous cluster. When compared with the 
non-consumers, consumers of history-related art are more likely to be technocrats 
(b=1.341) rather than not working. Class in Estonia is, therefore, not so much related 
                                                        
7
 To understand which values contribute to the analysis the most and should definitely be included, I 
conducted multinomial logistic regression with most important values, cluster solutions as dependent 
variables. The analyses showed that, both countries considered, there was only one value – peace – not 
significantly linked to any of the clusters. Therefore I employed eight indicators (excluding peace) of 
the variable most important values as separate variables in the analysis. 
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to omnivorousness, but rather to cultural activity per se. 
I hypothesized earlier that level of education is positively related to being an 
omnivore and this effect appears also in the table. Although it does not separate the 
clusters of omnivores and consumers of history-related (Estonia) or performing arts 
(the Netherlands) from one another, the probability of being an omnivore or 
belonging to other groups in contrast to the non-consumers group increases together 
with the level of education. The significance of this effect is slightly higher in the 
Netherlands. 
As for age, we can see that, in line with the hypothesis, this is one of the most 
important variables in predicting the clustering of Estonian cultural consumers, 
whereas this effect is absent in the Netherlands. Interestingly, the cultural omnivore 
appears likely to be younger than non-consumers (b=.813) and consumers of history-
related art (b=.398). Age positively affects the likelihood of being a non-consumer in 
Estonia, but not in the Netherlands. 
Despite the expectations, family situation does not predict to which cluster 
people belong in either country. Gender does, however; not surprisingly, Dutch (b=-
.313) and Estonian (b=-.492) non-consumers were more likely to be males than 
omnivores or members of the third cluster. 
Since one’s cultural consumption is probably also influenced by the degree of 
cultural supply in one’s close environment, the size of one’s community is positively 
related to the likelihood of belonging to the omnivore-cluster (b=-.543 in Estonia, b=-
.281 in the Netherlands) as well as the other consumption cluster (b=.259 in Estonia, 
b=.300 in the Netherlands) in comparison to non-consumers in both countries. 
From the several value items considered, not many significantly predicted the 
affiliation to one or another group of cultural consumers. Still, in case of the 
Netherlands, cultural diversity was important in predicting it.  Non-consumers were 
less likely to appreciate cultural diversity (b=-.792) than omnivores, and performing 
arts visitors did so even more (b=.836) than omnivores. Also somewhat important in 
the Netherlands were the value dimensions of social equality/solidarity and respect for 
history. Non-consumers did not find social equality and solidarity (b=-.457) and 
respect for history (b=-.518) as important as omnivores did. Cultural diversity is also 
a significant predictor of belonging to the consumers of history-related arts instead of 
the non-consumers cluster (b=.747) in Estonia. This cluster also appreciates tolerance 
and openness more than non-consumers (b=.799). The other significant effect appears 
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in contrasting historical arts consumers to omnivores – the former find social equality 
and solidarity more important than the latter (b=.814). A person’s values were also 
tracked with the association of social or individualistic values. These indicators did 
not predict cluster affiliation. Similarly, a self-positioning to political left and right 
scale does not affect the positioning among these three clusters in Estonia or the 
Netherlands. 
Although local orientation did not play a role in differentiating clusters, global 
orientation appears to be an indicator of cultural consumption. In Estonia, non-
consumers are less likely to feel as global citizens (b=-.292) than omnivores. In 
addition, although there is no significant difference between omnivores and 
consumers of history-related art, the latter were, again, more globally attached than 
non-consumers (b=.133). Global orientation is also more typical of omnivores than 
non-consumers (b=-.149) in the Netherlands. 
When looking at the estimation of one’s own financial situation, it becomes 
apparent that, indeed, omnivores report being more well-off than non-consumers.  
The model predicts that non-consumers are more likely to experience financial stress 
than omnivores in both Estonia (b=-.492) and the Netherlands (-.313). In Estonia, 
omnivores also reported greater financial security than consumers of history-related 
art (b=-.531). The ‘other’ cluster in the Netherlands does not differ from the 




Discussion and conclusion 
 
Previous pages were dedicated to cultural consumption patterns in different 
contexts. The starting points of the study were the historically very different social 
contexts of Estonia and the Netherlands. There are not many studies about taste patterns 
in Estonia or other new democracies and adding to this tradition is what I aimed for, since 
societies in transition are great laboratories for testing social theories. Analysis of the 
socio-historic background of these two cases allowed us to question, following Daloz 
(2013), the applicability of the grand theories of distinction and omnivorousness in both 
contexts. It came out that two concepts central to taste pattern research – class and values 
– have developed differently in both countries, which made me ask whether the cluster of 
omnivores is of similar size and composition in both countries.  
 The idea that class composition plays a role in omnivorous consumption, 
omnivores being higher in the occupational class hierarchy than others, is not supported 
in the Netherlands, whereas in Estonia class becomes the most important predictor of 
cluster affiliation. This result is contrary to the expectation, which assumed that, since 
stable social hierarchy in the Netherlands has a longer history, it is also more likely that 
intergenerational reproduction still influences the existence of hierarchy between the 
genres. It may be explained by the great economic differences that came into being more 
recently in Estonia. Due these people are eager to demonstrate their newly acquired 
position, and cultural consumption, like abundant material consumption, is a way to do 
that.  
The difference in the influence of age is also striking. Although I expected a 
smaller age effect in the Netherlands, this effect was even insignificant, whereas, in 
Estonia, it was one of the best predictors of cluster affiliation. The reasons for this large 
age effect probably lie in generational cohort theory – great historical and economic 
changes that appeared in Estonia at the beginning of the 1990s shook existing social 
values (Inglehart, 1977, as cited in Wang & Xu, 2009) and since Estonian society opened 
up to the cultural diversity of the world only then, apparently, it has made young people 
consume more different forms of art. Also, Western popular art forms, which did not 
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belong to a ‘great tone’ in the Soviet’s official ideology8, were made freely available only 
after the independence.  
Great, but not gradual changes in percentages of all the consumer groups at 
different times were shown, even more so in case of the Netherlands, where 2007 saw a 
huge increase of omnivores (coupled with the decrease of the ‘other’ cluster, which 
probably influenced this great leap, since the clusters show relative distributions and act 
like communicating vessels). Since cultural consumption also greatly increased between 
2001 and 2007 in most of the art domains, this can be one of the reasons behind this 
growth. 
The data from interviews revealed many similarities in consumption patterns of 
the two countries. The omnivorous cultural pattern, seemingly more prevalent in the 
Netherlands, was present in both countries. Also, both countries had sizable groups of 
non-consumers, which were in fact the largest clusters in both countries, albeit more so in 
Estonia. In both countries economic situation, education, gender and type of community 
were significant predictors of taste pattern affiliation.  
Contrary to my assumptions, the clusters did not differ significantly in terms of 
social and individualistic values and political beliefs. The analysis did support the other 
hypothesis on the effects of global orientation and values such as social equality and 
solidarity, cultural diversity, tolerance and openness, which I also expected to be 
connected with omnivorous taste pattern. We can see how omnivores in the Netherlands 
may be associated with global attachment and social equality and solidarity and, contrary 
to expectations, we can see the absence of the effects of values in case of Estonian 
omnivores. There, consumers of history-related art show how social equality and 
solidarity and global orientation are similarly connected with two consumer clusters in 
comparison to non-consumer cluster. Interestingly, it came out that it is rather the 3rd 
group than the omnivores that stand out in terms of values. This conclusion fits with the 
findings of Van Eijck and Lievens (2008), that omnivorousness in itself does not mean all 
that much in terms of values.  
                                                        
8
 Soviet Realism became the only officially recognized art style from the 1934 onwards. Nonconformist art, 
that did not conform to the set political restrictions was banned. After Stalin’s death over times the 
repressions and restrictions smoothened,  but it was only after the fall of the empire, when art worlds could 
freely communicate with the artists outside the Iron Curtain. 
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 The data did not allow me to measure actual hierarchy in terms of high and low 
genres, since the dataset did allow answers about some broad cultural forms, but not 
diversity of art genres. Therefore I did not work with the categories of highbrow and 
popular forms of art, which would have broadened the picture of the taste patterns in 
these countries and which is definitely a useful direction for further studies about taste 
patterns in Estonia. The other useful road to further develop the comparative tradition in 
taste patterns research may be on macro level, where analysis about riches (average 
income, GDP) or political environments of several countries would be added to the value-
dimensions of the countries under comparison.  
All in all, Estonia and the Netherlands are, indeed, different in terms of these 
central concepts – class and values. And these differences translate to taste patterns. 
Although in both countries we met omnivores and non-consumers, taste clusters were 
influenced slightly differently by different background variables. While in Estonia, where 
values concerned with individual background are prevalent, one’s class position predicted 
omnivorousness best, in the Netherlands more socially responsible values (tolerance, 
openness, social equality and solidarity) were of the greatest importance for the taste 
pattern. So for Estonian omnivores, culture might be more materialized as a status 
marker, whereas in the Netherlands, where this step of cultural distinction has been taken 
earlier, omnivorous cultural taste stands more as an identity-marker that develops in 
connection with one’s values. Further qualitative studies could explain these differences 
in profiles of omnivores and other taste patterns in depth and shed light ofń what aspects 
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Appendix A.  
Used variables. 
Variable name Indicative questions Answer categories 
Cultural 
consumption 
‘How many times during 
the last 12 months have 
you....?’ 
 




2) went to the cinema, 
3) went to the theatre, 
4) went to see a concert, 
5) visited historic monument 
or place (palace, castle, 
churches, gardens etc.), 
6) visited a museum or 
gallery,  
7) read a book. 
The datasets of 2001 (the 
Netherlands) and 2003 
(Estonia): 
1) never,  
2) 1-3 times,  
3) more than 3 times. 
 
The datasets from 2007 and 
2013:  
1) never,  
2) 1-2 times,  
3) 3-5 times,  




‘Among the following 
aspects, please tell me what 
is the most important in 
order to have a good life 
nowadays?’ 
Social values: 
1) having a good relationship 
with a partner,  
2) having children,  
3) being on family terms with 
neighbors,  
4) going out with friends or 
family,  
                                                        
9
Answer to this question varied slightly over time. In Eurobarometer 56.0 and Candidate Countries 
Eurobarometer 2003.1 the first question read ‘how many times during the last 12 months have you went to 
see ballet or dance performances?’, but in later studies ‘opera’ was added to this list (‘How many times 
during the last 12 months have you went to see ballet, dance or opera performances?’). The opera quests 
usually make up a small percentage in the overall arts consumption, therefore the results are unlikely to be 
significantly different when opera is added or left out. 
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5) being useful to others,  
6) being respected and accepted 
by society, 
7) being a member of 




1) having a good job,  
2) having a good education,  
3) having sufficient leisure time 
and being able to enjoy it,  
4) going on holiday at least once 
a year,  
5) having sufficient 
accommodation for everyone to 
have their own place.  
Most important 
values 
‘Which three values 
amongst the following are, 
in your opinion, the values 
that we should maintain 
and strengthen the most in 
today’s society?’ 
 
Three answers from the 
subsequent list had to be chosen: 
1) Respect for nature and the 
environment,  
2) social equality and solidarity,  
3) entrepreneurship,  
4) cultural diversity,  
5) peace,  
6) progress and innovation,  
7) freedom of opinion,  
8) tolerance and openness to 
others,  
9) respect for history and what 
one can learn from it. 
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Global or local 
orientation 
‘People may feel different 
levels of attachment to their 
village, town or city, to their 
region, to their country, to 
Europe or to the world. 
Please tell me how attached 
you feel to...’  
 
1) your city/town/village,  
2) your region,  
3) the Netherlands or Estonia 
(depending on a respondent’s 
home country),  
4) Europe,  
5) the world. 
The answers were given in 4-
point Likert scale: 
1) very attached,  
2) fairly attached,  
3) not very attached, 
4) not at all attached. 
Political beliefs ‘In politics there are ‘left’ 
and ‘right’. Where would 
you position yourself in this 
scale?’ 
Answers on scale from left (1) to 
right (10).  
 
Occupational class ‘What is your current 
occupation?’ 
I Technocrats: 
1) 1) Business propriators (full 
owners or partners of a 
company), 
2) 2) general management, director 
or top management (managing 
directors, director general, other 
director),  
3) 3) Middle management, other 
management (department head, 




II Social and cultural 
specialists: 
4) professionals (lawyer, 
medical practitioner, accountant, 
architect), 
5) employed professionals 
(employed doctor, lawyer, 
accountant, architect).  
 
III Routine non-manual 
employers: 
6) employed position, that 
require working mainly at desk,  
7) employed position, that 
require moving from one place 
to another (e.g. salesmen, 
drivers) 
8) employed position, not at 
desk, but in a service job 
(hospital, restaurant, police, 
firemen, etc.) 
9) Supervising employers.  
 
IV Self-employed people and 
workers: 
10) farmer,  
11) fisherman,  
12) other self-employed job (e.g. 
owner of a shop, craftsman  
13) skilled manual workers,  
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14) other (unskilled) manual 
workers, servants.  
 
Not working: 
15) Responsible for ordinary 
shopping and looking after the 
home, or without any current 
occupation, not working,  
16) Student,  
17) Unemployed or temporarily 
not working,  
18) Retired or unable to work 
through illness. 
Age ‘How old are you?’ 1) 15-24 years, 
2) 25-39 years;  
3) 40-54 years;  
4) over 55 years. 
Educational level ‘How old were you when 
you stopped full-time 
education?’ 
Answers in years.  
Gender  Male (0), female (1). 
Family situation Marital status: 
‘Could you tell me which 
corresponds best to your 
own current situation?’ 
 
Size of household: 
‘Could you tell me how 
many children less than 10 
years old/aged 10-14/aged 
15+ live in your household?’ 
Single: 
Marital status: 
1) unmarried,  
2) having never lived with 
partner, 
3) unmarried, having 





 6) widowed. 
Size of household=1 
 
Single, living together: 
Marital status: 
1) unmarried,  
2) having never lived with 
partner, 
3) unmarried, having 















‘Would you say you live in 
a...?’ 
1) Rural area or village, 
2)  smaller and middle-sized 
town, 
3) large town. 
Economic 
situation 
‘Looking at this card, which 
of the following best 
describes how your 
household is keeping up 
with all its bills and credit 
1) I am/we are having real 
financial problems,  
2) I am/we are falling behind 
with some bills and credit 
commitment, 
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commitments at present?   ’ 3) I am/we are keeping up, but 
it is a constant struggle,  
4) I am/we are keeping up, but 
struggle to do so from time 
to time, 
5) I am/we are keeping up 
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43.255% Attachment to region 
Attachment to town/village 







25.561% Attachment to Europe 




Extraction Method: Principal Component Analysis 
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44.270% Attachment to region 
Attachment to town/village 







29.578% Attachment to Europe 




Extraction Method: Principal Component Analysis 
Rotation Method: Varimax with Kaiser Normalization 
 
 
